Ethical Confusion is rampant in the Corporate World.
To achieve excellence an organisation has to
grow in three different dimensions
Physical (Economical), Psychological and Ethical.

A Comprehensive Book covering all aspects of
Ethics in Business for all kinds of organisations

Reliability is the ethics of quality.
Be wary of seasonal variations in ethical behaviour!
Let us not fall into the trap of statistical averages in ethics.

Good Corporate Governance should focus on
equitable value sharing among all stakeholders.

Globalisation is universalising ethical perceptions
and ethical norms of all societies.
Ethics of war overshadow the ethics of
organisational survival or success.
Most meetings / discussions on problems of organisations
are converted into battlegrounds to defend
decisions and actions of people concerned.

If wishes were horses, then advertisers make them the Pegasus.
They take customers on a grand ride on them.
Most often the customers turn out to be the unfortunate
Bellerophon, to be thrown out and discarded in the end.
Creative advertisements need to be brought under
stringent ethical control.
Business has no business to exist
except for serving the Society!
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The title of the book focuses on an important paradigm that pervades the
thinking of the normal people both in business and in non-business fields. Most
people, more so many businessmen, think that to do business well one has to
ignore ethics. It is almost an axiom that if you want to be successful in business,
you have to throw ethics to the winds. If you are too ethical, you cannot be a great
entrepreneur or a great top-level manager. This book tries to correct this
impression and highlight how business and ethics are too closely interlinked.
Ethics relates to the dealings of the business with society and it is society that has
allowed business to exist and prosper. It better understand this fundamental truth
and change its paradigm.
This book also highlights the need to recognise the role of business in
upgrading the Quality of Life of people, thus improving human civilisation. Social
thinkers must recognize the role of business in moulding human value systems, as
also their attitudes and behaviour.
Business should realise the negative role it plays in threatening the future
of mankind through ecological, biological and genetic manipulations. This has to
be brought under control using the ethical platform.
In a superior, better evolved civilization, business would become
subservient to society and provide equitably shared value to all its stakeholders.

